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ABOUT CCWD
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CAMPAIGN GOALS
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Metric Target Actual

Social Media 
Impressions 1.5 million ?

Social Media 
Engagement Rate 10% ?

Unique Visitors 
to Campaign 
Landing Page

1,000 ?

#MadeWithCCWD 

KEY METRICS

Allocated Spent

Budget $20,000 ?



CAMPAIGN TACTICS
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• #MadeWithCCWD 
Branding Consistency

• Interactive StoryMap

• Dewey Animations

• New and Traditional 
Media Ad Spends

• Partnership Program

#MadeWithCCWD 



PARTNERSHIP PROGRAM
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RESULTS
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Metric Target Actual

Social Media 
Impressions 1.5 million 2+ million 

Social Media 
Engagement Rate 10% 13-14%

Unique Visitors 
to Campaign 
Landing Page

1,000 1,300+

Allocated Spent

Budget $20,000 $14,695



THANK YOU!
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Connect  with us!

  Contra Costa Water District

  @ContraCostaWaterDistrict

J ennifer Allen
Director of Public Affairs
jallen@ccwater.com
925-688-8041

#MadeWithCCWD 

ccwater.com/MadeWithCCWD

mailto:jallen@ccwater.com
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